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S8 Hospitality is Critical
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' W& Interrelationship of Tourism & Hospitality

Food & Beverage
Services

Spirit of
Hospitality

Tourism &
Transportation

Accommodations

Events, Attractions &
Entertainment
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Commercial Accommodations
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Non-Commercial Accommodations
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e The largest sources
of hotel revenue.

1.Rooms
2.Food & Beverage
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%8| Hotel Brand Diversification
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Bed and Breakfasts (B&B)
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Resorts and Timesharing

VISION




Resorts and Timesharing
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S8 Food Service Industry

m Delmonico’s, New York

= Price of menu style
m A la Carte and Table d’hote.

ViSion



VISION




¥&| Food Service Industry

VISION




¥| Food Service Industry

VISION




Food Service Industry
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Meetings and Conventions
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Additional Information
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